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What you 11 get
after the webinar:

@ Webinar recording

% Written guides and links to the
resources & presentation

3 best questions will win

exclusive Stape T-shirts!
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SeSS -i (0] ] _/What Enricher is and how it works

t-l. o e Learn how Stape’s Enricher stores selected user data from
ou 1 ne incoming requests and reuses it to enrich future events with
missing identifiers.

_Use case 1: Improve event match quality

_/Use case 2: Connect online activity with offline
conversions

_lUse case 3: Support cross-device tracking

_Q&A session
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Etape is _server-side tracking

Boost data quality and marketing ROI with
all-in-one platform designed to simplify
server-side tracking
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A full suite of server-side E

tracking solutions
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Pioneers in the space, setting E

industry standards since 2021
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Reliable & secure infrastructure
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5,000,000,000+

requests daily
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server locations




Stape 1is truly a one-stop-shop

infragtructur®
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Managed infrastructure

Set up hosting, and focus on data
while we handle the rest

Enablement tools

Tracking Checker, Setup Assistant,
Stape Analytics at your service

24/7 human support

Dedicated implementation team
and a Personal Manager

Power-ups
Customize your container with
performance-boosting tools

Platform integrations

Integrate server-side tracking with
CMS and CRM platforms

Partnership program

Enjoy benefits, commissions, and
growth support

GTM templates

Access the best from the largest
GTM Template Gallery contributor

Enterprise features

Tailored features for secure,
scalable tracking. SSO and HIPAA
included

Knowledge sharing
Insights through blogs, community,
webinars, and detailed
documentation




All-in-one agency account

e Manage multiple client containers
under a single dashboard

e Separate billing and invoices per
client

e Role-based access and
customizable notifications

e Lifetime revenue share via the
Partner Program

Create your free Agency Account -»
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https://stape.io/sign-up/agency?utm_source=pdf&utm_medium=internal-referral&utm_campaign=stape-webinar-june-2026-pres-followup

Partnership program

e Receive up to 40% lifetime
commission

e Get priority support and a Personal
manager

e Join marketing activities

e Obtain Partner badge

e Be featured on the Partner Directory

About Partner program -

Become a Stape partner

n 5 paid products

Partner info

2

3

Payouts™

Verific

Sign ¢

.

Sign documents

Signed»

Back Submit application



https://stape.io/partner?utm_source=pdf&utm_medium=internal-referral&utm_campaign=stape-webinar-june-2026-pres-followup

What Enricher 1s
and how 1t works



The problem

Users switch devices, return later, convert
offline, or interact without enough identifiers.

It results in events that often miss key
identifiers which leads to:

< Platforms cannot match events correctly
ws Attribution becomes fragmented
25 Customer journeys are incomplete

< Ad optimization suffers



The solution

Server-side enrichment fills these gaps by
reusing previously collected data and enriching
future requests.

With this approach, incoming requests are
supplemented with additional user information
that was collected earlier.




Meet Stape's Enricher

Automatically fills missing user data in future events, helping you improve
event match quality, attribution, and customer journey visibility.

Select datapoints

0 Phone number

° First and last name

° Email addreses

ail.com

"
° Town/city, region/state, country 2-djwsl...

sophiabrown43@gmail.com

Email address: janedoe@gmail.com

Phone number: +34906788569

First name: Jane

Last Name: Doe () Enricher

City: Barcelona



Why 1t
matters for
business

( More complete)event data helps improve:

Event match quality
Conversion tracking accuracy
Paid media optimization

ROAS and attribution confidence

QR QK



Key use cases

@) Enricher
. . Enricher
e Connect online and offline
conversions.
. . Event match quality ] Event match quality
o Recognize users across devices 9.1
. o /10
and sessions.

e Improve match quality for ad
platforms like Meta and Google.

e Enrich webhook and CRM-based
conversion events.



How Enricher works
\/v
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A user sends an Enricher stores selected A future event
event with available data in cookies, Stape arrives with
identifiers. Store, or both. missing fields.
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Enricher identifies The enriched
the user and fills in event is sent
the missing data. through sGTM.



Identity resolution logic

Enricher identifies users using six signals, in priority order.

Every new piece of data associated with one of the six IDs will
overwrite the existing data.

email

sbp

FPID

-ga

_dcid

stape-user-id




Prerequisites

1. A web GTM container sending data to a
server GTM container hosted on Stape

2. GA4 Tag, Data Tag, or both configured to
send data to server GTM

3. Alternatively, a data stream from another
source sending events directly to your
server container via /data



Where 1t works

Enricher works with:
o GA4 server-side requests via /g/collect
e Data Tag + Data Client via /data
o External data streams sent to the server

container through /data

If GA4 server-side is already set up, it can work.

If Data Tag is used, it can work too.




Configuration decisions

When setting up Enricher, you
choose:

e Enrichment mode: Automatic or
Semi-automatic

e Storage method: Cookies, Stape
Store, or both

e Consent behavior: enrich only
when marketing consent is
granted

o Data points: email, phone, name,
address, external ID, marketing
cookies, and more

@) Enricher

Settings  Profiles
Enrichment mode Automatic
@ use cookies Use store

Only set cookie if marketing consent is given Only store data if marketing consent is given
Select datapoints

Firstand last name Postal code

Email addreses Date of birth

Phone number Gender

Town/city, region/state, country External ID

Street address @ Warketing & analytic cookies

Enricher @

Automatically save and reuse user data from incoming requests.
Learn more

AN |




Automatic vs semi—-automatic mode

e Automatic mode maps enriched [
data to standard parameters so
most tags can use it without
extra configuration.

e Semi-automatic mode adds
enriched data as enricher_
parameters, giving tracking
specialists full control over how

v Enable Event Enhancement ®

data is mapped in sGTM tags. Fret Name

Last Name

Email
Country
City

Zip

State
External ID

Property Name

Property Value

{{ed - enricher_first_name}}
{{ed - enricher_last_name}}
{{ed - enricher_email_address}}
{{ed - enricher_country}}

{{ed - enricher_city}}

{{ed - enricher_postal_code}}
{{ed - enricher_region}}

{{ed - enricher_user_id}}




Profile 1imports

With Stape Store, teams can upload
CSV profile data from CRM, CMS,
ecommerce, or email platforms.

This helps Enricher start matching
users faster.

Upload profiles

° ImportCSV

First Name

first name

Email address *

email

Street

Select

City

Select

Map Data

Last Name

last name

Phone number

phone

Region/State

Select

Discard Complete




Best practices

e Use Cookies + Stape Store together
for higher reliability.

e Respect consent and update cookie
notices where needed.

e Upload historical CRM data to speed
up impact.

e Audit tracking regularly with logs
and monitoring.




Live demo




Thanks!

Any questions?



